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ENGLISH VERSION

Define international marketing ? Explain the nature 10

and significance of it.

Discuss the international marketing entry strategies. 10

OR

Explain the main difficulties relating to international 10

marketing.
Discuss the EPRG framework.

2 Write a detail note on international marketing

environment.

OR

10

20

2 Discuss in detail the global market segmentation, selection 20

and positioning.

3 (a)

(b)

Explain the new product development strategies
global market.
Discuss packaging and labeling in international
market.

OR

in 8

3  Defien international pricing ? Discuss in detail the various 15

pricing decision, pricing policies and strategies in international
marketing.

4  Discuss any three :

(1)
@)
3)
(4)
()
(6)

Personal selling.

Sales promotion.

International distribution channel.

Impact of globalization in international market.
International marketing organization.

15

Information technology and international market.
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